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PURPOSE

The purpose of a brand manual is to provide a comprehensive and standardized set of
instructions and rules that define how a brand should be presented and represented
across various mediums and platforms.

It serves as a reference document that ensures consistency, coherence, and uniformity in

the way a brand is visually and verbally communicated to its audience, stakeholders, and
the public.



BRAND EMOTION

Urbano Foods has the tagline of “Food,
Flavor, Culture”

Our brand is more than just about heat; it's about the experience—the
harmonious blend of tradition and innovation, the embrace of bold
flavors, and the shared love for food that knows no bounds. We take pride
in crafting symphonies of flavor that dance on your palate, leaving you
with a lingering smile and the satisfaction of discovering something new.
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LOGO REVEAL
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LOGO SCALING

Logo Proportion = 5:7
Logo Typography = 0.5:7
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LOGO SPACING
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SELECTED LOGO FORMATS

MOST PREFERRED FORMAT ONLY FOR SELECTED COLLATERALS
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LOGO PLACEMENT (For Brand Communication)




LOGO PLACEMENT (For Stationery)




LOGO USAGE - DON'T
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Do not use any other

color in the background.
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Do not change the
colors of the logo.

Do not use complicated
backgrounds.

Do not rotate the logo.
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Do not squeeze the logo.
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Do not change the
opacity of the logo.

Do not use any effects
on the logo.

TURE

culL
Foor)IF'-AVORI

Do not change the position
of the logo elements.
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PRIMARY COLORS

These are the main five brand colors. The logo is to be used in this palette wherever possible.

#280F4C

(C-68, M-8, Y-0,K-0) (R-0, G-189, B-255) (C-95, M-100, Y-32, K-41) (R-40, G-15, B-76)
#OEO173 #550043
(C-100, M-100, Y-17, K-23) (R-14, CG-1, B-115) (C-60, M-100, Y-38, K-44) (R-85,G-0, B-67)
#OOE8E®

(C-38, M-0, Y-18, K-0) (R-0, G-232, B-233)



FONTS

PERMANENT MARKER

ABCDEFOGHITKLMNOPARSTUVUIXYZ
)1234S6789

Montserrat SemiBold

abcdefghijklmnopqrstuvwxyz
123456789
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Email Sighature (2 options)

LOREM IPSUM

Senior Sales Representative

© +001234 567 89 © vouremail@email.com
® www.company.com @ 26th Boulevard St, Gateshead, UK
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LOREM IPSUM

Senior Sales Representative

©® +001234 567 89 © youremail@email.com

® www.company.com @© 26th Boulevard St, Gateshead, UK
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Envelope (Option 1)
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Envelope (Option 2)




Letterhead (Option 1)

Foliow us:
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Letterhead (Option 2)
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MM/DD/YY

Dear Name

Name

wner

@ Street name, CA, USA @ +00123 45 67 88 a info@company.com
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Visiting Card (Option 1)
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name@company.com

‘ district business city no 70

JACOB GEISSLER

Owner

www.jonathandoe.com

s,
=

( +92 92009 - 9292 - 92028

+72 53533 - 5056 - 63400
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Visiting Card (Option 2)

JACOB ¢

OWNER

+0 123 456 789 0
MIKE@COMPANYNAME.COM

WWW . COMPANYNAME . COM

STREET LOCATION, CITY
COUNTRY
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ID Card (Option 1)

Report loss of ID Card immediately.
This card must be returned upon
request & surrendered on
termination of employement. This
ID Card is non transferable & should
be worn always while on duty.

Report loss of ID Card immediately.
This card must be returned upon
request & surrendered on
termination of employement. This
ID Card is non transferable & should
be worn always while on duty.
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JACOB GEISSLER
Owner

Blood Group : O+ Blood Group : O+

Emergency Contact No :
+91+91 0000000000

Emergency Contact No :
+91+91 0000000000

If found please return to: If found please return to:
Urbano Foods, LLC

103 Guadalupe Street Laredo,

Texas - 78040

Urbano Foods, LLC
103 Guadalupe Street Laredo,
Texas - 78040

JACOB GEISSLER

Owner

1D Number : UF-01
Contact no. : +92 92009

EXPIRE DATE: MM/DD/YEAR

EXPIRE DATE: MM/DD/YEAR

ID Number : UF-01
Contact no. : +92 92009




ID Card (Option 2)
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JACO %\SHE;,SSLER Report loss of ID Card immediately.
This card must be returned upon

request & surrendered on

ID : 144562917 termination of employement. This
Blood : A+ ID Card is non transferable & should
Email : annie@domain.com be worn always while on duty.

+523478900

Emergency Contact No:
+91 +91 0000000000

If found please return to:

Urbano Foods, LLC
103 Guadalupe Street Laredo,
www.yourweb.com Texas - 78040
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JACOB GEISSLER

Owner
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Report loss of ID Card immediately.
This card must be returned upon
request & surrendered on
termination of employement. This
ID Card is non transferable & should
be worn always while on duty.

: 144562917
Blood : A+

Email : annie@domain.com
Phone: +523478900

Emergency Contact No:
+91+91 0000000000

if found please return to:

Urbano Foods, LLC
103 Guadalupe Street Laredo,
Texas - 78040

www.yourweb.com



Lanyard (2 options)




Notepad (Option 1)




Notepad (Option 2)




T shirt (2 options)




Pen, Cap




Coffee Mug




Canvas Bag
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END OF GUIDELINES
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